WITH THE NUMEROUS

TOOLS AVAILABLE TO EMAIL
MARKETERS, CHOOSING
THE RIGHT ROUTE
CAN AT TIMES BE
OVERWHELMING, 44
ESPECIALLY FOR @d
THOSE NEW TO
THE GAME.

SHORT ON TIME

WORRIED ABOUT
MANUAL ERRORS

USE THIS BRACKET FROM
CAMPAIGNER TO HELP
DETERMINE WHICH SOLUTIONS
YOU SHOULD BE USING TO HELP
OVERCOME YOUR CHALLENGES
AND SCORE MAJOR POINTS ON
YOUR CAMPAIGNS.

WASTING TIME
GUESSING

TRYING OUT NEW

CONTENT

LOW DELIVERY
RATES

R

LAUNCHING
NEW CUSTOMER

REWARDS
PROGRAM

campaigner

EMAIL INTO REVENUE

LOW CONVERSION
RATES

LACK OF PERSON-
ALIZED OFFERS

ABANDONED

SHOPPING CARTS

LOW CUSTOMER
DATA

MESSAGES NOT

RESONATING
WITH CONTACTS

DIVERSE CONTACT
DEMOGRAPHICS



